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Change
Abstract: This research talk is about change.  Some thoughts about how attention can 
help people understand change will be shared.  These musings on change build on the 
philosophy of the Dao, on cognitive behavioral theory (CBT), and on behavioral econo-
mics.  The majority of the talk will focus on empirical evidence from two di�erent rese-
arch projects, the �rst about ephemerality and the second about self-rewards. 


